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We finance the big and small moments of everyday life
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" . Year and Month Weekday Merchant

Sam m a‘nfattn I n g " 0202310 W select all W select all Total Turnover

® 202410 W rriday M rowER

— aturda =
Totalt omsatte LO och PRO i 1.258M

s s Product
Mervarde korten nastan 1,3 e e
miljoner hos Power 17-19 _____ o t
Werage furnover pr. accoun

oktober 475K
Tekniskt sett verkar det ha o Tumener 4

fungerat bra med fa fragor till
Entercards Kundservice.

Total number of transactions

279.00

Product j

®MC HANDELS
@PRO MASTERCARD

Full uppféljning kommer att
goOras innan nasta test-
kampanj i december dar vi tar
med oss lardomar och
forbattringsatgarder.

Average number of transactions

1.05

3 Confidential
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Antal transaktioner och omsattning jmf med samma period 2023
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Alder och kén pa de som handlat — LO Mervarde MC
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Alder och kén pa de som handlat — PRO Mervarde MC

Vintages
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25% av kopen gjordes online och 12% via digital planbok (framst Apple Pay)

Year Weekday

(] Select all B sclect all
[ ] 2023 B Friday
B 2024 B saturday

Bl Thursday

Internet shopping vs. physical store Has transaction been made through Digital wallet?

0.15K (11.59%) —

26% (26.26%) —\

Purchase_Type Digital_Wallet
@ Physical store ®NO
@®VES

@®Internet

T4% (73.74%) — 1.18K (88.41%)

Digital wallet transactions by provider

Appe Py | —
Google Py [N
Samsung Pay _
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